Rising Leaders Academy Food Services

INVITATION FOR BID

Bid Issue Date: September 1, 2022

Final Date for Written Questions: September 6,2022

Bid Due Date and Time: September 21,2002 @ 9:00 AM

Bid Opening Date and Time: September 21,2002 @ 9:30 AM

Bid Opening Location: Rising Leaders Academy

Award Date: September 22, 2022

Bid For Product Type Label Sealed Envelope

X Food “IFB FOOD”

X Paper, Chemical “IFB PAPER and Chemical”

In accordance with Federal civil rights law and U.S Department of Agriculture (USDA) civil rights regulations and policies, the USDA, its Agencies, offices, and
employees, and institutions participating in or administering USDA programs are prohibited from discriminating based on race, color, national origin, sex, religious
creed, disability, age, political beliefs, or reprisal or retaliation for prior civil rights activity in any program or activity conducted or funded by USDA. Persons with
disabilities who require alternative means of communication for the program information (e.g. Braille, large -print, audio tape, American Sign Language, etc), should
contact the Agency (State or local) where they applied for benefits. In-dividuals who are deaf, hard of hearing or have speech disabilities may contact USDA through
the Federal Relay Service at 800-877-8339. Additionally, program information may be made available in languages other than English.

To file a complaint of discrimination, complete the USDA Program Discrimination Complaint Form, (AD-3027) found online at: How to File a Complaint, and at any
USDA office, or write a letter addressed to USDA and provide in the letter all of the information requested in the form. To request a copy of the complaint form, call
866-632-9992.

Submit your completed form or letter to USDA by:

Mail: U.S. Department of Agriculture 2) Fax: 202-690-7442

Office of the Assistant Secretary for Civil Rights

1400 Independence Avenue, SW

Washington, DC 20250-9410 3) Email: program.intake@usda.gov




Procurement Policy Statement for

Rising Leaders Academy, Inc.
1527 Lincoln Avenue
Panama City, Florida 32405

Introduction

The following procurement policy statement shall govern all purchasing activities that relate to any aspect of the
National School Lunch and Breakfast Programs. This statement is meant to provide guidance to our personnel
and vendors on acceptable and/or required procurement practices. Our goal is to fully implement all required
and recommended procurement rules, regulations and policies set forth in 7 CFR 210, 2 CFR 200., and by the

State Agency.

Procurement Policy

The purchasing procedure to be followed shall be determined by the anticipated total annual expenditure on
items related to the food service program:

> When the annual total for food service program related items is less than $50,000 per year (per
procurement event or in aggregate purchases) this organization will follow the informal Small Purchase

Procedure.

> When the annual total for food service program related items is greater than $50,000 per year (per
procurement event or in aggregate purchases) this organization will follow the Formal Competitive
Solicitation Procedures.

Procurement procedures apply to the purchasing of vended meals, equipment, food/groceries, and services (e.g.,
pest control).

Small Purchase Procedures

For purchases made below the small purchase threshold, a Small Purchase Procedures will be utilized to
purchase necessary goods and services. When Small Purchase Procedures are used, this organization will take
the following steps:

1) Contact a minimum of three potential vendors

2) Document each vendor’s quoted price

3) Select the company that provides the lowest, most responsive, and responsible bid
4) Inform all bidding companies in writing of the final decision made by the sponsor

5) Write contract for meal service between the sponsor and the winning bidder.

Formal Competitive Solicitation Procedures

For purchases made in excess of the small purchase threshold, a Formal Competitive Solicitation will be
conducted. When Formal Competitive Solicitation Procedures are used, this organization will take the following

steps:
1) Prepare an ITB or RFP document specifically addressing the items to be procured

2) Publicly announce and advertise the bid/proposal at least 14 calendar days prior to bid opening



a. Announcements will include the date, time and location in which bids will be opened

3) Determine the most responsive and responsible bid/proposal by using the selection criteria set forth in the

bid/proposal document
a. Responsive bidders will be those whose bid/proposal conform to all of the terms, conditions and
requirements of the ITB/RFP

4) Award the contract
a. Sponsors should award the contract to the most responsive and responsible bidder based on the
criteria set forth in the ITB/RFP
b. The sponsor should award the contract at least two weeks before program operations begin
c. Ifa protest is received, it must be handled in accordance with Chapter 120.57(3), Florida Statutes

5) Retain all records pertaining to the formal competitive bid process for a period of five years plus the
current year

Note: If the bid threshold established in the sponsor’s procurement policy statement is less than $150,000,
the smaller bid threshold will govern.

This organization incorporates the following elements into the Procurement Policy Statement, as required by 7
CFR 210 and 2 CFR 200.

A. Competition: We shall demonstrate our goods and services are procured in an openly competitive
manner.

B. Comparability: We recognize for true competition to take place, we must maintain reasonable product
specifications to adequately describe the products to be purchased and the volume of planned purchases
based upon pre-planned menu cycles.

C. Unnecessary and Duplicative Items: We shall avoid acquisition of unnecessary or duplicative items.
Consideration will be given to consolidating or breaking out procurements to obtain a more economical
purchase. Where appropriate, an analysis will be made of lease versus purchase alternatives, and any
other appropriate analysis to determine the most economical approach.

D. Documentation: We shall maintain for the current year and the preceding three years all menus,
production records, invitations to bid, bid results, bid tabulations or any other significant materials that
will serve to document our policies and procedures.

E. Code of Conduct: This program shall be governed by the attached Code of Conduct and it shall apply to
all personnel, employees, directors, agents, officers, volunteers, or any person(s) acting in any capacity
concerning the food service procurement program.

F. Procurement Review Process: This procurement plan shall receive an internal program review on an
annual basis by a staff person who is not associated with the food service procurement process. This
review shall be summarized in written form and kept with the other required program documentation.

G. Contract Administration: Purchases shall be checked or verified by designated staff to assure that all
goods and services are received and prices verified. All invoices and receipts shall be signed, dated, and
maintained in the documentation file.

H. Duties of Food Service Supervisor: (Optional)




To work with staff and clients in developing acceptable menus for breakfast and lunch.

. To compile market orders or requisitions for purchases which accurately reflect the total quantities of

required foods to be ordered per (day, week or month).

To place and confirm orders with vendors, or make plans to purchase the required items.

4. To keep program menus up to date by testing and using new products and seeking feedback from
staff and clients.

5. To send out bid quotation forms to vendors who have expressed an interest in doing business with
the sponsor.

6. To make procurement awards based on the lowest and best vendor’s response as determined by
quality, availability, service, and price.

7. To work with vendors on a fair and equal basis.

8. To develop a list of acceptable brands (multiple brands per bid item when possible)

9. To conduct an in-house procurement review once per year to ensure program compliance and to seek

guidance or technical assistance when necessary.
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“In accordance with Federal civil rights law and U.S. Department of Agriculture (USDA) civil rights
regulations and policies, the USDA, its Agencies, offices, and employees, and institutions participating in or
administering USDA programs are prohibited from discriminating based on race, color, national origin, religion,
sex, gender identity (including gender expression), sexual orientation, disability, age, marital status,
family/parental status, income derived from a public assistance program, political beliefs, or reprisal or
" retaliation for prior civil rights activity, in any program or activity conducted or funded by USDA (not all bases
apply to all programs). Remedies and complaint filing deadlines vary by program or incident.

Persons with disabilities who require alternative means of communication for program information (e.g.,
Braille, large print, audiotape, American Sign Language, etc.) should contact the responsible Agency or
USDA's TARGET Center at (202) 720-2600 (voice and TTY) or contact USDA through the Federal Relay
Service at (800) 877-8339. Additionally, program information may be made available in languages other than
English.

To file a program discrimination complaint, complete the USDA Program Discrimination Complaint Form,
AD-3027, found online at How to File a Program Discrimination Complaint and at any USDA office or write a
letter addressed to USDA and provide in the letter all of the information requested in the form. To request a
copy of the complaint form, call (866) 632-9992. Submit your completed form or letter to USDA by: (1) mail:
U.S. Department of Agriculture, Office of the Assistant Secretary for Civil Rights, 1400 Independence Avenue,
SW, Washington, D.C. 20250-9410; (2) fax: (202) 690-7442; or (3) email: program.intake@usda.gov.

USDA is an equal opportunity provider, employer, and lender.”



MONDAY

TUESDAY

WEDNESDAY

THURSDAY

AIDJAVE

All meals are served 10 Muffin 11 Sausage Biscuit 12 Waffles
with fruit ,milk, Hashbrown
and juice
Daily Breakfast Choi Pancakes T :
ﬁMVMQw\wn (fast Choices 16 mmm Biscuit 17 Muffin 18 mmCmmmm 19 Waffles
Cereal Bar Hashbrown Biscuit
Cheese tick
Yogurt
Grits 23 24 Muffin 25 ¢ iscuit |26
_ ausage Biscuit
Oatmeal Pancakes Egg Biscuit Hashbrown Waffles
Condiments are p K 30 L. 31 Muffin
offered with every IS Egg Biscuit Hashbrown

meal

Menu is subject to
change




All meals are served

MONDAY

TUESDAY

WEDNESDAY
10 Chicken Nuggets

11

THURSDAY

Cheeseburger
French Fries

FRIDAY

12 Turkey Corndog

with fruit ,milk, Mashed Potatoes Carrot Sticks
and juice Broccoli Baked Beans Chips
Carrat Sticks Lettuce Tomato P
Roll Pickle Cup
Daily Lunch Choices |15 Pizza 16 Taco 17 Spaghetti 18 —— 19 Turkey Sandwich
Salad Green Beans Corn Roll Baked B Carrot Sticks
PB&J Salad Refried Beans Broccoll aKed beans Chips
Yogurt CaFrat Lettuce, Tom _ o Mac & Cheese
Cheese Cup Celery Sticks Coleslaw
Condiments are 22 Chicken Nuggets 123 Nachos/Cheese 24  Hamburger 25  Roast Beef 26 Turkey Corndog
offered with every Mashed _uo,nmﬂOmm Black Beans French Fries Roll Carrot Sticks
meal Broccoli Corn Green Beans Mashed Potatoes Chips
Carrot Sticks Lettuce Tomato & Gravy
Roll Pickle Cup Sweet Peas
29 Spaghetti 30 MMM” 31 Turkey mm:ms\mn:
Broccoli Blark Beans nmﬁoﬁ.mﬁ_n_a
Celery Stick Lettuce Tomato Chips
Roll Cheese

Menu is subject to
change
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Rising Leaders Academy
Health & Wellness Plan

This edition of the Rising Leaders Academy, Inc. Health & Wellness Plan is the latest
edition. It replaces earlier electronic and print editions.



I. VISION

The vision of Rising Leaders Academy, Inc. is to raise mindful, healthy and
happy Rising Leaders ready for tomorrow’s challenges, while fostering an
environment that promotes health and wellness, engages students, staff, and
families in healthy lifestyles and choices, and carries out initiatives that
promote the overall well-being of all RLA stakeholders.

II. MISSION

The mission of Rising Leaders Academy Health & Wellness Plan is to
engage students, parents, and staff in developing, implementing, monitoring,
and reviewing school wellness policy, goals, and practices for
comprehensive school health.

III. PHILOSOPHY

Rising Leaders Academy is committed to providing a school environment
that promotes and protects children, faculty, and staff well-being and ability
to learn and perform by supporting healthy choices and physical activity.
Rising Leaders Academy believes a healthy staff can effectively perform
their assigned duties and model appropriate wellness behaviors for students.
These guidelines encourage a comprehensive wellness approach that is
sensitive to individual and community needs. The policy is designed to
promote physical and health education for students, staff, and other school
personnel in an effort to support a school that fosters and promotes healthy
lifestyles.

AS REQUIRED BY CONGRESS, SECTION 204, PUBLIC LAW 111296, HEALTHY,
HUNGER-FREE KIDS ACT of 2010 (42 U.S.C. 1751 et seq.), THE RLA SCHOOL OFFICE OF
STUDENT SERVICES WILL RECOMMEND AND MONITOR OBJECTIVES FOR THE
WELLNESS POLICY.



III.  NUTRITION EDUCATION

Academic performance and quality of life issues are affected by the choices
and availability of healthy food in our schools. Nutritious food supports
physical growth, brain development, students’ ability to learn, resistance to
disease, and emotional stability. Our goals for each school year will be:

A. The Food Service Department will provide reimbursable meals and a
la carte items which are in compliance with USDA and FL. DOACSW
policies and guidelines.
http: .nutrition food-assistance-programs/school-lunch-and-

breakfast-programs

e The nutrition staff will effectively deliver accurate food and
nutrition information to the school, including strategies to
promote a healthy mentality.

e All health education programs will follow state standards and
benchmarks. RLA will provide students the opportunity to
practice behaviors that enhance health and/or reduce health
risks during the school day and as part of before and after
school programs.

e Nutrition services shall support classroom activities for all
students and include hands-on applications of good nutrition
practices to promote health and reduce obesity. Classroom
parties should include nutritious snacks which comply with
these guidelines.

e RLA encourages teachers and families to participate in
developmental activities that deliver and support knowledge of
nutrition, wellness and healthy eating habits.

e Students will be encouraged to start their day with a healthy
breakfast.

e RLA will consider healthy options when performing fundraisers
or after school events that are held on campus.

e Classroom snacks provided for students should meet the
requirements of the wellness plan to include healthy options
and try to avoid foods included on the Foods of Minimal
Nutritional Value.

http://www.neisd.net/foodserv/pdf/FMNV.pdf



GUIDELINES FOR ALL FOODS ON CAMPUS

Guidelines for Healthy School meals, Fundraisers and Snack options
outlined in the U.S. Department of Food and Nutrition Service —
Healthy, Hunger Free Kids Act of 2010 are used to regulate the
following:

RLA vending machines with student access shall not contain
carbonated, sugary beverages and shall be turned off during
meal service hours.

All snacks allowed in vending machines are to follow USDA
guidelines (see appendix A)

http://www.fns.usda. gov/sites/default/files/allfoods flyer.pdf
Nutrition service providers along with school officials will
ensure that all student offerings are within Federal, State and
local parameters. (see appendix A)

Classroom snacks provided to students outside the NSBP
(National School Breakfast Program) & NSLP (National School
Lunch Program) should be available in healthy options.
http://www.fns.usda.gov/school-meals/smart-snacks-school
Parents will be encouraged through education and
communication by school and/or teachers. to provide their
children with healthy snacks and lunches.

C. NUTRITION OPERATIONS

Notification of medical situations which impact dietary intake,
such as allergies or diabetes shall be reported to the School
Cafeteria Lead. The School Cafeteria Lead will complete a
Diet Modification Form for the impacted student. The School
Cafeteria Lead will retain a copy of the meal pattern change and
the information will be distributed to food service staff to alert
the cashier or other point of service workers of needs for food
substitutions.

All foods available on school grounds are in compliance with
food safety and sanitation regulations. Hazard Analysis Critical



Control Point plans (HACCP) are available and followed to
prevent allergic reactions and food borne illness.

D. EATING ENVIRONMENT

e RILA is encouraged to follow the National Association of State
Boards of Education’s recommended eating time that allows
students adequate time to eat after being seated; at least 10
minutes for breakfast, and 20 minutes for lunch.

e Meal periods should be scheduled near or as close to the middle
of the day as possible.

e School staff, teachers and administrators shall not use food as a
reward or as punishment.

e Drinking fountains or coolers with fresh water should be
available and located in or near the school cafeteria.

e Serving lines will be arranged to provide students with more
time to eat their lunch rather than wait in line too long.

E. CLASSROOM AND SCHOOL CELEBRATIONS

e School-wide celebrations should be limited to four times per
year: one holiday celebration and one end of year celebration,
and two others of the school’s choosing.

e Project-based learning activities that involve food within the
classroom shall be excluded from the aforementioned
guidelines and approved by the school principal.

e Teachers and parents are encouraged to provide healthy options
for students for school and classroom celebrations.

e Teachers are encouraged to have one day a month for birthday
celebrations. Since these celebrations are often coordinated by
parents, food may be provided that is not on the approved list.
However, teachers will encourage parents to supply healthy
options for the celebrations.

e Any snacks brought in from home must abide by the school’s
peanut-free recommendation to avoid any potential allergic
reactions.



IV.  PHYSICAL ACTIVITY

Physical education and physical activity shall be an essential element of the
school’s instructional program. The program should provide the opportunity
for all students to develop skills, knowledge and attitudes necessary to
participate in a lifetime of healthful physical activity. A comprehensive
physical activity program encompasses a variety of opportunities for
students to be physically active, including: physical education, recess,
after-school physical activity programs, health education that includes
physical activity as a main component, and physical activity breaks within
regular classrooms.

A. Rising Leaders Academy has different levels of Physical Education:
Elementary, Middle and High School. The school will offer adapted
physical education for students with disabilities and will differentiate
instruction and activity based on students’ individual needs and
abilities. The K-12 Physical Education programs will be based on
state standards and will be child-centered, focusing on the needs of

students.

e Elementary School:

@)

Students will receive a minimum of 150 minutes of
physical education per week and at least 30 consecutive
minutes of physical education on any day during which
physical education instruction is conducted (FL Statute
1003.455)

It is recommended that at least 15 minutes of recess be
provided to students each day.

Physical education activities will be designed to promote
student engagement, age and student appropriate levels
of intensity, and fitness education.

All P.E. classes will teach NGSSS and assess students’
appropriate mastery of each standard through various
assessments.

Any academic interventions may not interfere with
elementary P.E. Students may only be pulled during
foreign language classes.

Students in grades K-5 are eligible to waive the physical
education requirement if they are enrolled or required to



enroll in a remedial course, or if the student's parent
indicates in writing to the school that the parent requests
the student enroll in another course offered by the school,
or if the student is participating in physical activity
outside the school day which are equal to or in excess of
the mandated requirement.

e Middle School:

o All 6" through 8™ grade school students will receive the
equivalent to one class per day of physical education for
one semester of each year. Students will be encouraged to
participate in additional physical education activities.

o Physical education activities will be designed to promote
student engagement, age and student appropriate levels
of intensity, and fitness education.

o Nutrition education will be taught based on Florida State
Standards to all students enrolled in P.E. classes.

o Middle school students will also have the option to obtain
2 high school credit by taking a Personal Fitness class in
8™ grade.

o All P.E. classes will teach NGSSS and assess students’
appropriate mastery of each standard through various
assessments.

o Students in grades 6-8 are eligible to waive the physical
education requirement if they are enrolled or required to
enroll in a remedial course, or if the student's parent
indicates in writing to the school that the parent requests
the student enroll in another course offered by the school,
or if the student is participating in physical activity
outside the school day which are equal to or in excess of
the mandated requirement.

e High School:

o All secondary school students will be required to
complete one credit (two semesters) of physical
education. Students will be required to take % credit of
Personal Fitness and Y% credit of any Physical Education



elective. Students will be encouraged to participate in
additional physical education activities.

o Nutrition education will be taught based on NGSSS to all
students enrolled in P.E. classes.

o Physical education activities will be designed to promote
student engagement, age and student appropriate levels
of intensity, and fitness education.

o Al P.E. classes will teach NGSSS and assess students’
appropriate mastery of each standard through various
assessments.

o High School students who have completed two seasons
or one interscholastic sport or one season of two
interscholastic sports and pass the Personal Fitness
Competency Test with a "C" or better may waive the
entire credit. Students who participate in marching band
and/or Junior ROTC may waive the 1/2
credit Physical Education elective.

B. When available, physical education professional development
opportunities should be provided to all K-12 physical education
teachers. Within these opportunities, nutrition education should be
addressed based on NGSSS.

C. Teachers and administrators are encouraged NOT to withhold
physical activity as a form of punishment.

D. Fresh water should be easily accessible to all students performing
physical activity during and after school.

COMMUNITY INVOLVEMENT AND COMMUNICATION

A. HEALTH SERVICES

Health services will be offered through a collaborative agreement
between the Bay County Health Department and the Rising Leaders

Academy, according to State Statutes.

1. Primary coordination of health services shall be through a
trained registered school health nurse supervisor with the
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support and direction of the Rising Leaders Academy and the
Bay County Health Department.

2. Rising Leaders Academy should collaborate with community
health liaisons and resources to promote training opportunities
and health and wellness for students, families, staff and
community.

3 A coordinated program of accessible health services shall be
provided to students and staff and may include, but not be
limited to, violence prevention, school safety, communicable
disease prevention, health screening, including Body Mass
Index (BMI), community health referrals, immunizations, and
first aid/CPR training.

4. The school will establish a Wellness page on the school
website, which should be frequently updated to provide
community members, parents, and students with information
regarding the school’s wellness plan.

5. Upon request, the school may provide parents with
resources and tools that will inform and educate parents on
healthier living and the positives that are associated with
making healthier choices.

6. School staff are encouraged to involve community members
and stakeholders in their school wellness plan decisions.

7. The school has partnerships with community agencies that
include student and family counseling.

STAFF WELLNESS

The school shall provide information about wellness resources and

services to assist in identifying and supporting the health, safety and
well-being of site staff.
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10.

RLA shall be in compliance with drug, alcohol, and
tobacco-free policies based on district, state, and federal
regulations.

RLA shall provide an accessible and productive work
environment, free from physical dangers or emotional threats,
that is safe and consistent with applicable occupation and health
laws, policies, and rules.

Employees are encouraged to engage in daily physical activity.

Employees will be offered the opportunity to participate in
healthy Lifestyle programs by the Bay County Health
Department and other community resources.

RLA will work to ensure the buildings and campus
will be free from safety hazards and meet all
current health and safety standards.

RLA will provide resources for counseling of students,
staff, and families through partnerships with community health
services.

RLA will provide information about health, wellness resources
and community contacts, nutritional resources, and other health
services to promote wellness among Bay District employees.

Each worksite, school, and classroom will seek to create and
environment where all visitors, including school-based and
community members, feel welcome, safe, and respected.

Staff will have access to salad, fruits, and/or vegetables at each
school site.

A Health and Wellness website will be updated frequently that
will be available for staff and the community.

OTHER RLA ACTIVITIES SUPPORTING WELLNESS



. Elementary students will be encouraged to participate in

afterschool programs that offer students an opportunity to be
active.

RLA will consider providing healthy options for all activities
held on campus before or after regular school hours.

. Parent information about the wellness plan, healthy options,

nutrition, and active lifestyles will be provided through the
wellness section on the school website.

Each year, the school will engage in a healthy activity/event
through partnerships with the community.

VIII. WHAT CAN PARENTS DO TO HELP?

1.

Provide your child with healthy snacks and lunches and
encourage them to eat a healthy breakfast before school.

Encourage your child to be involved in active lifestyles that
may include after school sports or activities and/or community
sports and events.

Provide healthy choices to students for school celebrations.

Limit the number of unhealthy foods at home and limit the
consumption of fast foods and processed foods.

Engage in active and healthy lifestyles with your children that
builds strong relationships and overall well-being.

Communicate any type of food allergies or specific dietary
restrictions to your child’s teacher, and the school, at the
beginning of the year. This information also needs to be
included in the online registration process (Parent Portal).



7. Parents are encouraged to track their fitness goals and diets on
the Choosemyplate.gov website:
https: .supertracker.usda.gov/default.aspx

XI.  COMPLIANCE PROCEDURES AND REVIEW OF PLAN

e The Student Services Clerk, working with the School Principal,
will monitor compliance with the adopted RLA Health &
Wellness Plan.

e RLA will appoint a school wellness representative.

e The wellness representative will report twice each year to the
Student Services and the School Principal; mid-year and at the
end of the year. They will report on the status of the school in
regard to the established wellness goals.

e The Wellness Committee will meet twice a year to review
wellness initiatives and goals for the school.

e The school will complete an evaluative survey for
self-reporting, developed by the Wellness Committee and
submitted to the Student Services Clerk and School Principal,
or designee. The school’s evaluative report will be reviewed by
the School Health Advisory Council and the Rising Leaders
Academy Wellness Committee for progress toward meeting the
school’s wellness goals.

e Recommendations for revisions and improvement in the RLA
Health & Wellness Plan will be reviewed each year by the
School Health Advisory Council. The Rising Leaders
Academy Board will be given, as an informational item, an
annual report regarding the effectiveness of the RLA Health &
Wellness Plan.



Item description

Class/Location

Desired # of

Estimated Annual

units per case

Chocolate Chip Oatmeal Bar
SS

Cracker, Graham Cracker
Cinnamon whole grain dog
bone shapped ss scooby doo

Fruit Snack, Scooby Doo
Assorted

Crackers, Whole Grain
Cheddar Goldfish Shapped
SS Bag

Cracker, Whole Grain Cheese
Square SS Bag

Chips, Tortilla Cool Ranch RF

SS

Chips, Tortilla Nacho RF SS

Chips, Tortilla Spicy & Sweet
Chili RFSS

Chips, Baked Cheetos Whole
Grain Rich

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

144/1.240z

210/10z

96/.90z

300/.750z

175/.75

72/10z

72/1oz

72/10z

104/.8750z

Usage Minimum [tem Requirement
Acceptable Brand: Betty Crocker or equal A whole grain oatmeal
bar, individually wrapped and made with chocolate chips. 1 bread
16 equivalent and USDA Smart Snack compliant

Acceptable Brand: Keebler or equal Must be made with 50% whole
grain, trans fat free, individually wrapped. 1oz serving provides 1oz
50 equivalent grains. USDA Smart Snack Compliant

Acceptable Brand: Betty Crocker or equal Individually wrapped
0.90z pouches,Gluten Free, Fruit flavored snacks made with real fruit
100 first indigredient.USDA smart snack compliant

Acceptable Brand: Pepperidge Farm or equal Whole grain rich, 0
trans fat, Each package contains 8 grams of whole grain per serving.
50 USDA Smart Snack Compliant

Acceptable Brand: Kelloggs or equal Whole Grain Rich, 0 trans fat,
9gm whole grain per serving. .750z provides 1 Bread Grain
130 equivalent. USDA Smart Snack Compliant

Acceptable Brand: Doritios or equal Must be Reduced Fat. 10z single
serving bag provides 1.5 equivalent grains. Whole Grain first
900 ingredient. USDA Smart Snack Compliant

Acceptable Brand: Doritios or equal Must be Reduced Fat. 1oz single
serving bag provides 1.5 equivalent grains. Whole Grain first
1800 ingredient. USDA Smart Snack Compliant

Acceptable Brand: Doritios or equal Must be Reduced Fat. 1oz single
serving bag provides 1.5 equivalent grains. Whole Grain first
500 ingredient. USDA Smart Snack Compliant
Acceptable Brand: Cheetos or equal Cheetos baked, whole grain
rich. (1) .8750z bag orvideds 1.25 grain equivalent. USDA Smart
200 Snack Compliant



Frito, Original Corn Chips

Chip, Tortilla Whole Grain
Round Salted Reduced Fat SS
Bag Bite Size

Chex Mix- Simply Chex Snack

mix Chocolate Carmel

Chex Mix- Simply Chex Snack
Mix- Strawberry Yogurt

Chex Mix- Simply Chex Snack
mix Cheddar

Graham Crackers

Cereal- Cinnamon Toast
Crunch SS Bowl

Cereal- Cheerios Fruit Whole
Grain SS

Dry

Dry

Dry

Dry

Dry

Dry

Dry

104/10z

104/.870z

60/1.03

60/1.03

60/.92

200/2ea

96/10z

96/1.120z

Acceptable Brand: Friots or equal Frito Corn Chips 1oz serving
0 provides 1.250z equivalent grains. Meets Whole Grain requirements.

Acceptable Brand: Tostitos or equal Reduced Fat Tostitos single
serve rounds .870z gab provides 1.250z grains. First ingredent whole
120 grain. USDA Smart Snack Compliant

Acceptable Brand: Simply Chex or equal Individually wrapped single
120 serving bag.1oz equivilant grain. USDA Smart Snack Compliant

Acceptable Brand: Simply Chex or equal Individually wrapped single
120 serving bag.1.250z equivilant grain. USDA Smart Snack Compliant

Acceptable Brand: Simply Chex or equal Individually wrapped single
120 serving bag.1loz equivilant grain. USDA Smart Snack Compliant

Acceptable Brand: Honeymaid or equal 2pk/.50z provide .5 grain.
1300 Must be single serving packs. 5g of whole grain per 14g serving.

Acceptable Brand: General Mills or equal Cereal, Cinnamon toast
crunch type or equal, fortified low in sugar, 10gm or less per
serving,50% whole grain rich, trans fat free, individual bowl pack. For
USDA Child Nutrition Programs: meets 1 ounce equivalent grain,
200 whole grain-rich criteria, and USDA Smart Snacks criteria.

Acceptable Brand: General Mills or equal Cereal,Fruit loop type or
equal, fortified low in sugar, 10gm or less per serving,50% whole
grain rich, trans fat free, individual bowl! pack. For USDA Child
Nutrition Programs: meets 1 ounce equivalent grain, whole grain-
50 rich criteria, and USDA Smart Snacks criteria.



Cereal- Lucky Charms Whole
Grain SS Bowl

Cereal- Honey Nut Cheerios
Whole Grain SS

Cereal- Apple Jacks SS

Cinnamon Toast Cruch Cereal
Bars

Cocoa Puffs Cereal Bar

Trix Cereal Bar

Dry

Dry

Dry

Dry

Dry

96/10z

96/10z

96/1oz

96/1.420z

96/1.420z

96/1.420z

200

50

50

20

20

20

Acceptable Brand: General Mills or equal A frosted and toasted
whole grain oat-based, gluten-free cereal with marshmallow pieces

in a ready-to-eat bowl for convenient, portion control. For USDA
Child Nutrition Programs: meets 1 ounce equivalent grain and whole

grain-rich criteria.
Acceptable Brand: General Mills or equal Honey Nut Cheerio type
or equal, fortified low in sugar, 10gm or less per serving,50% whole
grain rich, trans fat free, individual bow! pack For USDA Child
Nutrition Programs: meets 1 ounce equivalent grain, whole grain-
rich criteria, and USDA Smart Snacks criteria.

Acceptable Brand: Kellogs or equal 10z bowl of apple and cinnamon
loop cereal made with flavors from natural sources that is whole
grain-rich (12g whole grain per serving) and has 8g sugar per serving;
Also Good source of 11 vitamins and minerals; With a 1oz grain
equivalency.

Acceptable Brand: General Mills or equal Cinnamon Toast Crunch
cereal pieces Made with no artificial flavors, no colors from artificial
sources, and no high fructose corn syrup. For crediting in USDA Child

Nutrition Programs: meets 1 ounce equivalent grain, whole grain-

rich criteria, and USDA Smart Snacks criteria.

Acceptable Brand: General Mills or equal Cocoa Puffs cereal pieces
with only 150 calories. Meets 1 ounce equivalent grain and USDA
Smart Snacks criteria.

Acceptable Brand: General Mills Trix cereal pieces made whole
grain rich, trans fat free, no artifical sweeteners. For crediting in
USDA Child Nutrition Programs: meets 1 ounce equivalent grain,
whole grain-rich criteria, and USDA Smart Snacks criteria.



Noodle, Egg Curly 1/2" Wide
Whole Whear Sheld Stable
51% Pasta

Pasta, Macaroni elbow
medium whole grain shelf
stable

Pasta. Spaghetti 10' whole
wheat

Rice, brown long grain
parboiled

Pasta, Penne

Potato, mashed grabule
dehydrated with vitamin C
add water instant

Cracker, Wheat Salad
rectangle Captain Wafer

Mayonnaise. Light SS Pouch

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

2/5lb

2/10lb

2/5lb

25Ib

2/10lb

6/5.31Ib

500/2ea

200/.440z

20

20

20

25

10

30

25

100

Acceptable Brand: House Brand 1/2" egg noodle, enriched whole
grain made with 51% whole wheat

Acceptable Brand: House Brand Pasta, elbow macaroni, large, made
from enriched flour.2/5Ib sealed bags. 28 grams dry to provide 1oz
grain equivalent for the USDA Child Nutrition Program

Acceptable Brand: House Brand Pasta, thin spaghetti approx. 10"
long. 062-.07" thickness, made from enriched flour. Shelf stable,
plastice liner within case. 28 grams dry to provide 1oz grain
equivalent for the USDA Child Nutriton Program

Acceptable Brand: House Brand or equal Rice, brown parboiled long
grain, whole grain rich, minimum 1gm fiber per 1 cup cooked

Acceptable Brand: House Brand or equal Pasta, penne rigate, made
from enriched flour, shelf stable. Plastic inner liner within case. 28gm
dry to provide 1oz grain equivalent for the USDA Child Nutrition
Program.

Acceptable Brand: House Brand or equal Potato, Instant mashed,
Trans fat free, fortified with Vitamin C, made from primarly potatoes
frown and processed in US, add water only type

Acceptable Brand: House Brand or equal Crackers, whole wheat,
must be made with 50% whole wheat flour, trans fat free, 2 per
package individually wrapped, 2 packages provide 1oz grain
equivalent serving for the USDA Child Nutriton Program

Acceptable Brand: House Brand or equal Mayonnaise, "light", 50%
lower fat, reduced calorie, trans fat free. Portion pack, foil
packaging, Nationally recognized by brand, or equal 200 or 500 pack



Acceptable Brand: House Brand or equal Mustard, Yellow, portion
Mustard, Yellow SS Pouch Dry 500/4.5gm 100 pack, trans fat free, foil packaging, 200 ct 4.5 gm
Acceptable Brand: House Brand or equal ketchup, 9gram single
serve packet, trans free pack, no MSG, Nationally recognized name
Ketchup Packets Dry 1000/9gm 300 brand, or equal, 1000 ct.
Acceptable Brand: House Brand or equal Food release spray, liquid,
butter flavor, first ingredient must be oil, not water, allergen free,
Pan Coating Aerosol Can Dry 6/170z 10 trans fat free. Aerosol can.
Acceptable Brand: House Brand or equal Buttermilk Ranch dressing,
made with butter milk, RF or FF acceptable, transfat free, no MSG,

Dressing, FF Ranch Dry 4/1 ga 50 plastic container 4/1 gallon
Acceptable Brand: House Brand or equal Ranch dressing,reduced fat
Dressing, FF Ranch SS Dry 200/12gm 100 or FF acceptable, No MSG, tans fat free,200 single serving packets
Acceptable Brand: House Brand or equal Gravy mix, beef flavor,
Gravy, Brown Dry 6/130z 10 premium quality, 0 trans fat, no MSG
Acceptable Brand: House Brand or equal Chicken gravy, chicken
Gravy, Chicken Dry 6/130z 10 flavor, premium quality, O trans fat, 0 MSG

Acceptable Brand: Smuckers or equal Jelly, assorted flavors, pure,
tansfat free, no MSG, nationally recognized name brand or equal,
Jelly, Assorted, # 4 SS cup Dry 200/0.5000z 50 individually wrapped items
Acceptable Brand: House Brand or equal Creamy coleslaw dressing,
No MSG, Trans Fat Free, Nationally recongized name brand, or equal,
Dressing, Coleslaw Dry 4/1 Gal 20 one gallon container

Acceptable Brand:House Brand or equal Butter alternative, slat

free., natural and artifical butter flavor, trans fat free, soybean oil,

Butter,Alternative liquid Dry 6/ 1 gal 30 6/1gal
Acceptable Brand:House Brand or equal Taco Sauce, individually
Sauce, Taco SS Pouch Dry 200/9gm 75 packets, single serving poly pouch, 200/9gm
Acceptable Brand:Smuckers or equal syrup,pancake and waffle,
Syrup, Pancake Maple Flavor maple flavored, trans fat free,individual 1.40z single serving

SS Cup Breakfast Dry 100/1.40z 250 disposable cup Nationally recognized by brand, or equal



Sauce, Sweet and Sour

Mix, Taco Seasoning
Spice, Garlic Powder plastic
jug shelf stable seasoning

Spice, Onion Powder
Spice, Oregano leaf, dried
plastic jug shelf stable
seasoning

Spice, Pepper Black grounded

Sugar, white extra fine cane

Tomato, Pasted canned
potato, sweet cut canned in
light syrup

Sauce, Marinara

Sauce, Marinara Sauce SS
Sauce, Sloppy Joe
Sauce, BBQ SS pouch

Sauce, BBQ hickory plastic jug
shelf stable

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

200/.750z
6/90z
6#

6#

240z
2lb

50lb

6/#10

6/#11

6/#10

100/1.50z
6/150z
200/.440z

4/1gal

30

30

20

10

10

20

30

10

60

100

250

10

300

50

Acceptable Brand:House Brand or equal Single serving dipping sauce
200/ .75 oz sweet and sour sauce, made with chunks of pineapple,
diced tomatoes, green peppers and onions, sweet and tangy flavor,

trans fat free, no MSG

Acceptable Brand: House Brand or equal Seasoning, taco, No MSG,

Dry Mix
Acceptable Brand:House Brand or equal garlic, Granulated, one
container
Acceptable Brand:House Brand or equal Onion, powder, one
container

Acceptable Brand:House Brand or equal Oregano, leaf whole, one
container
Acceptable Brand:House Brand or equal Black pepper grounded,
plastic pouch

Acceptable Brand:House Brand or equal Granulated sugar 50# bag

:ffﬂtrﬂc_ﬂ Didallu.rnuudec pidaliu vi ﬂr—:n_ 1Jlliawv rasie _ﬁ__r.< U/HLY
can
Acceptable Brand:House Brand or equal Sweet potatoes, cut in light
syrup, trans fat free, enriched with Vitimain C, made from primarily
yams grown and processed in the US
Acceptable Brand:House Brand or equal Marinara Sauce made from
tomato puree and diced tomatoes. Trans fat free, Ready to use, 6
#10 cans
Acceptable Brand:House Brand or equal Marinara Sauce made from
tomato puree and diced tomatoes. Trans fat free, Ready to use
100/1.50z single serving dunk cups
Acceptable Brand:House Brand or equal Sloppy Joe Sauce, Trans fat
free, No MSG
Acceptable Brand:House Brand or equalBBQ Sauce,Single serving
packet, 200/.440z case
Acceptable Brand:House Brand or equal Hickory Smoked plastic jug
BBQ saucw, Gallon sized



Sauce, Spaghetti
Spice, Cumin Ground plastic
shaker
Soup, Tomato
Soup, Cream of Mushroom
Soup, Cream of Chicken

Bean, Baked Vegetarian

Bean,Green cut

Bean, Refried
Mandarin Oranges
Fruit Cocktail Light Syrup
Pineapple, tidbits,
unsweetened w/ juice

Peaches, sliced light syrup

Applesauce fancy,unsweeted

Applesauce Natural Cups
Cup, foam 120z white

Tray, Foam school

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry

Dry
Paper

Paper

6/#10
160z
12/500z
12/500z
12/500z
6/#10

6/#11

6/#12

6/#10 can

6/10can
6/#10
6/#10

6/#10

72/ 40z
40/24ea

4/125ea

75

10

20

40

40

250

250

35

35

100

100

100

100

1000

20

1000

Acceptable Brand:House Brand or equal Spaghetti Sauce, plain, no
trans fat, no MSG, 6/#10 cans
Acceptable Brand:House Brand or equal cuming, ground, one
container
Acceptable Brand:House Brand or equal Soup, Tomato, trans fat
free, no MSG
Acceptable Brand:House Brand or equal Soup, Cream of mushroom,
trans fat free, no MSG
Acceptable Brand:House Brand or equal Soup, cream of chicken,
trans fat free, no MSG
Acceptable Brand: House Brand or equal, navy or small white,
baked, sauce made with brown sugar, ketchup and mustard
Acceptable Brand: House Brand or equal beans, green cut dark
green, blue lake cut, Trans fat free

Acceptable Brand:House Brand or equal beans,refriend vegeratian,
prepared pinto beans, trans fat free, us grade A or fancy, 6 #10 cans
Acceptable Brand: House Brand or equal Mandarin oranges, whole
segment in light syrup,6/#10 cans
Acceptable Brand: House Brand or equal Fruit Cocktail, light syrup, 6
#10 cans
Acceptable Brand: House Brand or equal pineapple tidbits, packed
in juice, 6/ #10 cans
Acceptable Brand: House Brand or equal Peaches, yellow cling,
sliced, 115-155 slices per can, packed in light syrup, 6/ #10 cans
Acceptable Brand: House Brand or equal unsweetened, regular
texture, natural texture, USDA Grade A or US Fancy, 6/ #10 cans
Acceptable Brand: House Brand or equal Fruit cup, applesauce,
unsweetened, invidual portion cup, colorful foil or mylar sealed. One
40z cup to provide 1/2c serving fruit for USDA child nutrition
programs
Acceptable Brand:House Brand or equal
Approved Brand: Genpack or equal tray, styrofoam, 5 compartment,
non-laminated



Bowl, Foam 100z
Napkin, dispenser tall fold
7x13.38 paper 1 ply
liner, pan food 16.38x24.38
paper grease resistant,
unbleached

Film 24"x2000 plastic roll

Foil, Aluminium 12x1000
loz souffle, polystrene,
transluent
1oz souffle, Lid Clear
20z souffle, polystrene,
transluent
20z souffle, Lid Clear
5.50z souffle, polystrene,
transluent
5.50z souffle, Lid Clear
5.50z souffle, paper cup

Tray, Paper board food .25
Clay Coated White and Red
Plaid

Test strips Sanatizer Chlorine

Bag, food storage 6.5x6
utility flip clear plastic
sandwich
Bleach, Disinfectant Liquid
Jug

Paper

Paper

Paper

Paper

Paper

Paper

Paper

Paper

Paper

Paper

Paper

Paper

Chemical

25/200

25/200

25/200

20/250

4/250

200ea

2000

6/1 Ga

25

40

24

50

20

20
20

20
20

40
40
20

40

10

100

50

Acceptable Brand:House Brand or equal Bowl, Polystyrene foam,
temp 0-150 degrees

Acceptable Brand:House Brand or equal Napkin, tall 1 ply

Acceptable Brand:House Brand or equal Full sized baking sheet, not
silicone coated

Acceptable Brand:House Brand or equal PVC film roll in box, zip safe

slide cuter made of high impact plastic that is FDA approved
Acceptable Brand:House Brand or equal standard roll, cutter box,

aliminium foil

Acceptable Brand:House Brand or equal Cup, Souffle , Clear, Plastic,

loz

Acceptable Brand:House Brand or equal Must of fit 10z cup
Acceptable Brand:House Brand or equal Cup, Souffle , Clear, Plastic,
20z

Acceptable Brand:House Brand or equal Must of fit 20z cup
Acceptable Brand:House Brand or equal Cup, Souffle , Clear, Plastic,
5.50z

Acceptable Brand:House Brand or equal Must of fit 5.50z cup
pleated portion

Acceptable Brand:House Brand or equal Tray, .25,

Acceptable Brand:House Brand or equal Easy to use test strips to
measure the sanatier level required by public health standards

Acceptable Brand:House Brand or equal 6.5x6 utility flip clear plastic
sandwich, strong, greaseproofm

Acceptable Brand:House Brand or equal Disinfectant Bleach



Cleaner, Tide granular pouch
white
Cleaner, Oven and grill k44

aerosol can clean odorless

Yogurt, Strawberry Bananna
Blended Low Fat SS

Cheese, Cheddar Mild stick ss

Cheese, String Mozzarella

Cheese, American Yellow
Sliced 160 slices
Cheese, Cheddar Yellow Milk

" Shredded

Cream, sour cream Cultured
all'natural SS Packet

Margarine Solid all vegetable

Raisin, Seedless
Egg. Fresh Large 15dz

Chemical

Chemical

Cooler

Cooler

Cooler

Cooler

Cooler

Cooler
Cooler

Cooler/Dry
Cooler

100/1.50z 20
6/200z 10
48/40z 500
168/10z 1000
168/10z 200

4/5# 20
4/5# 10
100/10z 15
30/1lb 10
144 800
15/1dz 20

Acceptable Brand:Tide or equal Heavy duty floor and all purpose
cleaner
Acceptable Brand:House Brand or equal Heavy duty aerosol oven
and grill cleaner

Acceptable Brand: Danimals or equal Yogurt, Flavored with fruit
puree, contains live and active cultures, no preservatives, experation
date on container, coded and labeled in accordance with state and
federal regulations, each 40z container to provede 1ozm/ma
equivalent for USDA child nutrition programs
Acceptable Brand:House Brand or equal Cheddar Cheese stick, 10z
ss mild cheddar cheese stick credits 1m/ma for the USDA child
nutrition program Invidually Wrapped

Acceptable Brand:House Brand or equal Mozzarella cheese,
pasteurized; oark skim, sring style, light with no more than 4 grams
of fat per 1 oz serving. 0 trans fat, each serving credits 1m/ma for
the USDA Child Nutition Program. Individually Wrapped
Acceptable Brand:House Brand or equal Cheese, processed
american, yellow coloring, light/reduced fat. Sliced loaf, transfat
free, .50z per serving 160 slices per 5# loaf
Acceptable Brand:House Brand or equal Natural Cheese, Cheddar,
Milk, Shredded, trans fat free
Acceptable Brand:House Brand or equal Sour Cream, Pasturized,
Trans fat free, Grade A, 1oz single serve, experation date on
package
Acceptable Brand:House Brand or equal Margarine, all vegetable,
solid, trans fat free
Acceptable Brand:House Brand or equal Raisins, 1.50z US grade A or
Us Fancy
Eggs, Fresh, Large, US Grade A



luice, apple 100% SS Cup

Juice, Grape 100% SS Cup

Juice,Orange Pineapple 100%
SS Cup

Juice,Fruit Punch 100% SS
Cup

Cookie, Chocolate Chip M&M

Bread, Loaf White Whole
Grain

Bun, Hamburger White
Whole grain 4; sliced

Bun, Hot Dog 6' Whole Grain
Sliced

Hoagie, 5' Hinged

Breadstick, Whole Grain Rich
m-

Freezer/Fridge

Freezer/Fridge

Freezer/Fridge

Freezer/Fridge

Freezer

Freezer

Freezer

Freezer

Freezer

Freezer

96/40z

96/40z

96/40z

96/40z

120/10z

6/240z

8/12pk

8/12pk

10/12ct

220/10z

250

150

150

100

500

10

10

10

10

200

Acceptable Brand: Ardmore Farms or equal Juice, 100% pure Apple
juice, no added sugar, freezer to thaw, 96/4 oz single serving cups

Acceptable Brand: Ardmore Farms or equal Juice, 100% pure grape
juice, no added sugar, freezer to thaw, 96/4 oz single serving cups
Acceptable Brand: Ardmore Farms or equal Juice, 100% pure
orange pineapple juice, no added sugar, freezer to thaw, 96/4 oz
single serving cups
Acceptable Brand: Ardmore Farms or equal Juice, 100% pureFruit
Punch juice, no added sugar, freezer to thaw, 96/4 oz single serving
cups

51% whole grain rich, smart grains chocolate chip cookie with M&M,
trans fat free, clear, individually wrapped. Thaw and Serve
Acceptable Brand: House Brand or equal Contains at least

50%Whole grains 1 slice provides 1oz grain equivalent grain for the
USDA Child Nutrition Program
Acceptable Brand:House Brand or equal 16gm whike grain per bun,
50% whole wheat flour, trans fat free, 1 bun provides 20z grain
equivalent serving for USDA Child Nutrition program
Acceptable Brand:House Brand or equal 50% whole wheat flour,
trans fat free, 1 bun provides 20z grain equivalent serving for USDA
Child Nutrition program

Acceptable Brand:House Brand or equal Roll 5" hoagie, presliced,
whole garin rich, trans fat free, minimum weight 20z per roll, each
provide 20z grain equivalent for the USDA Child Nutrition
Acceptable Brand:House Brand or equal 51% or more whole grain-
28 grams 1-lozequivalent serving for the USDA Child Nutrition
Programs



Corn, Kernel Yellow
broccoli, Cut Grade A
Imported Frozn

Beef Patty, CHARBR Fully
Cooked, CN Label

Meatballs, Beef CN

Hotdog, Turkey 6" CN Label

Bagel, Mini Strawberry
Cream cheese
French Toast, Whole grain
sticks baked, frozen

Waffle, Blueberry Cooked
mini frozen 2.470z
Muffin, Blueberry

Pancake whole grain Heat
and serve

Freezer

Freezer

Freezer/Meat

Freezer/Meat

Freezer/Meat

Freezer/Misc

Freezer/Misc

Freezer/Misc

Freezer/ Misc

Freezer/Misc

20#

20#

90/2.50z

320/.500z

2/5#

72/2.30z

5/2# bags

72/2.470z

72/20z

12/12-1.140z

300

300

300

100

200

50

300

150

400

200

Acceptable Brand:House Brand or equal Corn, Frozen, Kernel
golden, US Grade A or US fancy
Acceptable Brand:House Brand or equal Frozen Broccoli Cuts, Grade
A

Acceptable Brand:AdvancePierre or equal Beef patties CN,
Charbroiledm IQF, Fully Cooked, Made from ground beef (not more
than 30% fat) may contain VVp, No trans fat, minimum weight 2.50z
per patty, each patty to provide 20zm/ma for USDA Child Nutrition

Acceptable Brand:Rosina or equal Meatballs,fully Cooked, 320/.50z
individually quick frozen, made with poultry and beef, carmel color
added, trans fat free, less than 270 MG of sodium per serving, 6
meatballs provide 20zm/ma for the USDA Child Nutrition Program
Acceptable Brand:Briar Street Market or equal Made with 100%
USDA inspected cuts of turkey for 33% less fat than beed franks, No
MSG, trans fat free, each 6" frank provided 20z M/MA equivalent for
the Child Nutriton Program
Acceptable Brand:Pillsbury bagel or equal , plain, mini, filled with
strawberry cream cheese made with whole wheat flour, individually
wrapped, trans fat free, 2.430z bagel must provide 20z grain
equivalent serving for the USDA Child Nutrition Program
Acceptable Brand:House Brand or equal French toast sticks, thick,
whole grain rich, trans fat free, oven ready,

Acceptable Brand:Pillsbury or equal Whole garin rich, frozen mini
waffles, individually wrapped ovenable package, 16gm of Whole
grain per serving, made without gelatin, 20z equivalent grain
Acceptable Brand:Otis Spunkmeyer Delicious Essential or equal 20z
whole grain blueberry muffin, individually wrapped
Acceptable Brand:Krusteaz or equal pancakes, frozen, fully cooked,
atlease 51% whole grain rich flour, trans fat free, heat and serve 1
1.40z pancake to provide 1oz grainequivalent serving for USDA Child
Nutrition Program



Pizza, Cheese whole grain
smartpizza

Mini, Cinnamon Rolls
Breadstick, Mozzarella
Stuffed 7" Baked Frozen

Corn Dog, turkey mini
Sandwich, peanut butter and
jam crustless wheat

Corndog, turkey

CHICKEN, PATTY 3 0Z
BREADED WHOLE GRAIN
BREAST MEAT CHILD-
NUTRITION COOKED
Whole Grain Breaded

Chicken Nuggets

Freezer/Misc

Freezer/Misc

Freezer/Misc

Freezer/Misc

Freezer/ Misc

Freezer/Misc

Freezer/Misc

Freezer/Meat

96/4.60z

72/2.290z

180/3.060z

248/.67

72/2.6

48/4

4/5#

500

350

1300

800

2000

150

400

1500

Acceptable Brand:Tonys or equal Cheese Pizza, Frozen, each 4.6 oz
slice provided 20z equivalent meat alternative, 20z grains, 1/8¢c
Red/Orange 280 calories contains 3gm of fiber less than 580g
sodium

Acceptable Brand:Pillsbury or equal 4 mini pull apart cinnamon
rolls, whole grain rich, individually wrapped in heat and serve
ovenable pouch. 2 bread equivalents plus 16gm of whole grain, 0
trans fat

Acceptable Brand:Bosco or equal Cheese stick stuffed 7"
Acceptable Brand:House of Raeford or equal Corndog nuggets
batter wrapped poultry mini franks whole grain rich batter 6/.670z
nuggets provide 20z M/MA equivalent and 20z grain equivalent
servings for the USDA
Acceptable Brand:Uncrustable or equal 2.60z uncrustables peanut
butter and jam, wheat, strawberry and/or grape jam

Acceptable Brand:State Farm or equal CN label, Turkey hot dog,
batter wrapped, golden brown apperance, trans fat free, minimum
4gm of dietary fibers per serving, each 40z portion provides 20z
m/ma and 20z grain equivalent for USDA child nutrition program

Acceptable Brand:Proview or equal Boneless, skinless whole wheat
chicken patty CN Label

Acceptable Brand:Proview or equal Whole grain breaded chicken
nuggets, CN Label, trans fat free



